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In the hypercompetitive sport of America’s Cup racing, Prada’s Luna 

Rossa pits science and human ingenuity against nature’s most fickle 

element,  the wind. The result is . . . elevating. By Nick Sullivan

USA - ESQUIRE - LUNA ROSSA - 01.04.21
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 MODERN SAILBOATS FLY. THIS IS 

 not a metaphor for their grace. They literally lift 

off the water. As these seventy-five-foot yachts 

glide around the course, the men pilot them to 

“windward” and “leeward,” words that hail from 

sixteenth-century English. This is one of the pecu-

liarities of the America’s Cup, the Super Bowl of pro-

fessional sailing and the oldest competitive trophy  

in existence: It is a mash-up of hypermodern science 

and ancient traditions. It is also becoming one of the 

world’s most thrilling sports. 

The boats fly because of a technique called foiling, in 

which the entire hull of the yacht rises up on spindly 

looking hydrofoils. Friction is drastically reduced, and the 

potential pace is mind-bending: three times the speed of 

the wind, topping out at more than fifty knots, almost sixty 

miles per hour. Tremendous strength and stamina are re-

quired to maintain this speed in ever-shifting conditions. This 

can mean constant, physical grinding for a half hour at a time. 

In other words, there’s very little lounging, as there was in the 

past—the crew needs to be fit. 

Naturally, all that velocity can lead to spectacular crashes, 

which make for great TV. But it also means peril. In 2013 a British 

sailor, Andrew Simpson, died after the capsize of his Swedish chal-

lenge yacht at around thirty knots in San Francisco Bay.  

“What was unimaginable twenty years ago today is already com-

monplace,” says Patrizio Bertelli, CEO of Prada and founder of Luna 

Rossa Challenge, a racing team established in 1997 and sponsored 

by the Italian fashion giant. This March, Luna Rossa competed against 

Emirates Team New Zealand, the defending champion, for the Amer-

ica’s Cup title. “In the America’s Cup, you win or lose; there is no half 

measure,” he says. “It is rather brutal and merciless, but it has been part 

of the fascination.”

Bertelli isn’t speaking in hyperbole. The first Cup took place in 1851, 

when a consortium of New York moneybags and their boat, America, raced 

a fleet of cocksure British yachts. The route was a loop around the Isle of 

Wight, off the southern coast of England. The Brits lost. As the Yanks romped 

home in first place, Queen Victoria, who watched the race from the royal 

yacht, asked, “Who is second?” The answer has defined the Cup ever since: 

“Your Majesty, there is no second.” 

For more than a century, the competition was strictly a Brits versus North Amer-

icans affair, held approximately every four years. And the Americans won every 

time. In the 1960s, other countries began to field teams. A number of them would 

compete to become the official challenger; that team would then take on the cur-

rent holder of the Cup. It was twenty years before Australia beat the U. S., in 1983. 

In all, American crews have won twenty-nine of the last thirty-six America’s Cups. 

The wealthy have fueled the sport. An obsession to win, combined with national 

pride, has separated generations of rich men from their fortunes and produced some 

of the most beautiful yachts in history. J. Pierpont Morgan, Harold S. Vanderbilt, Ted 

Turner, and Larry Ellison have all spent vast sums. They made the America’s Cup glam-

orous but exclusive—a world of blazers and gin and tonics that left many cold. And for 

all but the most enthusiastic sailing types, the America’s Cup was boring to watch. 

That began to change around the turn of the last century. Rules were relaxed, allowing 

multinational crews, which leveled an uneven field and heated up the competition. It  

started looking more like Formula 1 than anything regatta-like. Faster races and advances 

in digital technology—led, in part, by the work of Luna Rossa—have transformed the Amer-

ica’s Cup and drawn more television viewers. To watch America’s Cup sailing does not re-

quire a great deal of sailing knowledge these days. Novice-friendly coverage by NBC Sports 

Gold, featuring onboard cameras and heli-cams, makes the race a cinematic experience. 

The America’s Cup is not about fashion, but Prada brought its expertise to bear in the team’s 

new uniforms. The sailing jackets—available in limited quantities to the public and already 

highly collectible—are made with an unlikely material: wool. With Woolmark, the Milan-based

representative of the 

merino woolgrowers of 

Australia, Prada devel-

oped wind-resistant and 

rainproof spray jackets 

that look every bit as  

technical as the yachts. 

Instead of using 100 per-

cent nylon, the light-

weight sail jacket is 54 

percent merino wool. It’s 

one of the finest natural—

and sustainable—fibers 

known to man and sur-

prisingly light and com-

fortable, even in the heat 

of a New Zealand summer.

New Zealand is where 

Bertelli’s team trained,  

in the waters off Auck-

land, from the start  

of this year, preparing for  

the Cup, which ran from 

March 6 to March 17. 

Luna Rossa had been 

there before. In its first 

attempt, in 2000, the 

team fought its way into 

the America’s Cup against 

Team New Zealand and 

lost. This year marked  

the second time that Luna 

Rossa had clinched a 

place in the final, but it 

lost to New Zealand  

once again in a tight race.  

After twenty-five years, 

and even in defeat, it 

seems unlikely that this  

is the last time we’ll see  

a Luna Rossa challenge. 

“I want to win the 

America’s Cup to bring  

it to Italy and give the  

Italians something to  

be proud of,” said Bertelli 

earlier this year. He 

pointed to a letter that  

Sir Peter Blake, a New 

Zealander considered  

the greatest competitive 

sailor to have ever lived, 

sent to the Luna Rossa 

team in 2000, after its 

first loss to New Zealand. 

“Winning the America’s 

Cup is almost impossible; 

almost but not com-

pletely,” he wrote.  

“It is the difficulty that 

gives meaning to any 

adventure.” 
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Clockwise from top left: Francesco Bruni, port helmsman; 

Patrizio Bertelli, CEO of Prada and chairman of Luna Rossa 

Challenge, who has spearheaded the challenge six times 

in the past twenty years; Max Sirena, team director and 

skipper; dockside celebrations in February after the team 

won the Prada Cup; Australian Jimmy Spithill, starboard 

helmsman and the only non-Italian on the sailing team.
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Still Committed
Saks Fifth Avenue continues 
to plan to open at American 
Dream despite the mall’s 
financial woes.

Page 2

Ready to Sail
Patrizio Bertelli talks 
about his Luna Rossa 
boat’s unsuccessful bid for 
the America’s Cup — and 
how he can’t wait for the 
next race. 

Page 25

Reviving  
A Legend
Pauline Trigère was a 
fashion innovator in her 
time, and her designs are 
being revived as a made-to-
order brand. 

Page 7

Missoni

●  The 20 semifinalists are to 
present their creations via  
a digital showroom from  
April 6 to 11.

BY MILES SOCHA

In tune with the fact that everyone 
has a voice in the social media age, 
the LVMH Prize is to invite the general 
pubic to help choose 2021’s finalists.

“Everyone will be able to vote for 
their favorite candidate. This year, the 
public will become an expert in the 
LVMH Prize,” Delphine Arnault said in 
revealing the 20 semifinalists for the 
eighth edition of the LVMH Prize 

FASHION

LVMH Prize
Seeks 
Public’s
Assistance 
In Picking 
Finalists

CONTINUED ON PAGE 22

Designers showed two polar opposite 
silhouettes for fall: maxi or mini. The 

long channeled evening silhouettes into 
daytime, often in elegant knit renditions, 
as seen here in Missoni’s striped number. 

The short was seen in party-ready cocktail 
dresses or miniskirts influenced by the 

Swinging Sixties, like the Courrèges look 
here, or styles reminiscent of those Pop 
Princesses of the early Aughts. For more 

on the trends, see pages 8 to 14. 
BY WWD FASHION DEPARTMENT

Go Long, 
Go Short 

Courrèges

CONTINUED ON PAGE 21

●  At least six H&M stores have 
been shut in China, and 
Huawei removed Nike and 
Adidas from its app store over 
the weekend.

BY TIANWEI ZHANG

LONDON — China’s crackdown on 
companies that decline to back down from 
the issue of Xinjiang cotton continued to 
brew over the weekend.

H&M’s blackout treatment — which 
spanned e-commerce, mapping and ride-
hailing platforms — now encompasses at 
least six physical stores closed in cities 
such as Urumqi, Yinchuan, Changchun and 
Lianyungang, with several of the malls citing 
it as landlord decisions. In a video circulating 
on Weibo, H&M’s billboards can be seen 
being removed from a mall’s facade, and the 
brand’s storefront logos being covered with 
A4 paper. The Swedish brand had 505 stores 
in China as of Nov. 30.

Huawei on Monday said it has suspended 
downloads of sportswear brands Nike and 
Adidas from its app store, but Chinese users 

BUSINESS

Assessing 
Xinjiang
Cotton 
Fallout 
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●  Bertelli is not straying from his 
goal to win the America’s Cup 
and reveals he has his wife 
Miuccia Prada’s full support.

BY LUISA ZARGANI

MILAN — Prada chief executive officer 
Patrizio Bertelli does not give up easily and 
he certainly isn’t disowning his dream of 
winning the America’s Cup.

Bertelli and plenty of Italians were 
cheering on as Luna Rossa Prada Pirelli 
in February won the Prada Cup in the 
waters off Auckland, New Zealand, sealing 
a 7-to-1 win over team Ineos U.K. Seven 
points were required to win the Challenger 
Selection Series and the right to challenge 
the Emirates Team New Zealand in the 
America’s Cup match.

Earlier this month, after 10 hard-fought 
regattas, Emirates Team New Zealand 
succeeded in defending the 36th America’s 
Cup with a 7-to-3 victory over Luna Rossa.

This was the sixth America’s Cup 
challenge for Bertelli — and he’s already 
looking ahead to the next competition.

The Luna Rossa team was established 
in 1997 by Bertelli, an avid sailor, and the 
team won the Louis Vuitton Cup in 2000, 
with a record of 38 victories over 49 races. 
It also competed in 2003 and in 2007, when 
it reached the Louis Vuitton Cup final.

The entrepreneur has confirmed he 
invested 65 million euros in the latest 
effort. Luna Rossa is now 100 percent 
privately owned by Bertelli.

The development of Luna Rossa’s AC75 
model, built by Persico Marine, employed 
more than 90 people, of which 37 were 
designers, for almost two years for a total 
of 78,000 working hours. To create the 
hull, they used 7,000 square meters of 

carbon fiber and 400 square meters of 
aluminum in a honeycomb structure. 
The carbon foil arms, each weighing 500 
kilos, are designed to support a maximum 
weight of 27 tons. A soft wing is another 
innovation of the AC75, with two parallel 
mainsails. This latest model was unveiled 
in September 2019, and Bertelli’s wife 
Miuccia Prada for the ninth time acted as 
godmother to a Luna Rossa boat.

Here, Bertelli reveals just how 
passionate the designer herself is about 
the sailing effort, his own determination 
to one day win the America’s Cup and his 
frustration in not being able to be closer to 
the races in New Zealand, given the travel 
restrictions related to the pandemic.

WWD: First of all, congratulations on 
the results achieved and on succeeding 
in making many Italians dream with 
you. Now that all is said and done, 
how do you view Luna Rossa, the 
team and the performance? Are you 
disappointed or satisfied nonetheless? 
Patrizio Bertelli: Certainly not 
embittered, but not completely satisfied 
either. Our goal has always been, and still 
remains, to win the cup. The outcome of 
this challenge is overall positive, and the 
final score, that is still among the best 
achieved by a non-winning challenger in 
the history of the America’s Cup, shows 
the team’s true value and its ability to have 
stood up to a very strong defender. Many 
have judged our crew as being the best in 
this America’s Cup.
 
WWD: What most impressed you in 
watching Team Emirates New Zealand 
and their boat? 
P.B.: Team New Zealand had the option 
to sail a very low and fast mode, but Luna 
Rossa had a very effective high mode. 

I believe that these were the biggest 
differences.
 
WWD: Can you confirm your intention 
to participate in the next America’s 
Cup? Is it true that you will not 
sponsor the Challenger’s Cup?
P.B.: I have declared it publicly and  
I confirm our participation, although  
we are waiting for more information  
from the Defender and Challenger of 
Record. Based on this, we will also 
evaluate our involvement in the  
challenger selection regattas.
 
WWD: What did you personally 
learn from the latest America’s Cup 
experience? 
P.B.: This event confirmed what I had 
already learned from previous editions: to 
grow and develop the performance of boat 
and crew you have to race and compete 
with your opponents. In the semifinals, 
we improved a lot and fine-tuned our 
maneuvers and on-board communication.
 
WWD: What was it like to be in Italy 
and not in Auckland? Did you manage 
to see the races in real time?
P.B.: Of course I saw them all! It was very 
frustrating to watch without being there....
 
WWD: Your wife Miuccia Prada has 
christened all the different versions of 
Luna Rossa. How did she experience 
this edition of the cup?
P.B.: Miuccia is our number-one supporter! 

She is very passionate, even though she 
doesn’t express it so openly. She also watched 
every single race on the live broadcast.
 
WWD: What will happen now to Luna 
Rossa? Will the boat sailing in the next 
America’s Cup be a different version? 
Do you believe the team will remain 
the same? Will skipper and team 
director Max Sirena stay on? 
P.B.: The next America’s Cup will be raced 
with the same boat class, the AC75. In all 
likelihood, the class rule will be optimized 
and will undergo some changes, as 
happens in all new classes, therefore the 
next Luna Rossa will be an evolution of the 
boat that participated in this edition.

The team will probably undergo some 
small changes as well, but the core will 
remain intact, as is my confidence in  
Max Sirena.
 
WWD: Do you think Woolmark and 
Panerai will continue to sponsor Luna 
Rossa? Or Pirelli?
P.B.: It is their decision. We have had a 
very positive feedback from all of them 
and I believe that, aside from the passion 
and enthusiasm that [Pirelli CEO] Marco 
Tronchetti Provera has always showed us, 
Pirelli can also consider this participation 
as very rewarding.
 
WWD: Have you already drawn any 
conclusion on the technical clothing 
worn for this edition of the cup? Do 
you already know about any evolution, 
will we see new outfits or collections 
influenced by the technical fabrics and 
the team’s outfits? Do you already have 
any example? 
P.B.: We have gathered a lot of interesting 
data and information that we will analyze 
and evaluate.

WWD: I know that you are motivated 
by your own passion for sailing in 
endorsing the America’s Cup, but do 
you already have any information 
on the feedback the Prada brand has 
received thanks to the visibility of the 
Prada Cup and the America’s Cup?
P.B.: The Nielsen agency has been 
commissioned a worldwide research 
that analyzes the visibility of the events 
and brands, both of the teams and event 
sponsors, through all media, including 
social media and the internet. We expect 
the result of this report in about six weeks, 
but the first indicators are very positive.
 
WWD: In terms of communication and 
social media, are there details you can 
share?
P.B.: We worked in synergy on three 
channels, each of which amplified the 
message to a different audience: Prada, Luna 
Rossa and the America’s Cup. Here again the 
feedback has been very positive, considering 
that we brought together worlds that in 
many cases are very distant from each other.

EYE

Prada’s Patrizio 
Bertelli on Luna 
Rossa Challenging 
Next America’s Cup

Patrizio Bertelli and a model of 
the Luna Rossa AC75.

Auckland (NZL) 36th America’s Cup presented by Prada Cup 2021, prize-giving ceremony  
with the Luna Rossa Prada Pirelli team on Feb. 23, 2021.



 

Prada’s Patrizio Bertelli on Luna Rossa Challenging Next America’s Cup 

Bertelli is not straying from his goal to win the America's Cup and reveals he has his wife 
Miuccia Prada's full support. 

By Luisa Zargani on March 29, 2021 

 

MILAN — Prada chief executive officer Patrizio Bertelli does not give up easily and he 
certainly isn’t disowning his dream of winning the America’s Cup. 

Bertelli and plenty of Italians were cheering on as Luna Rossa Prada Pirelli in February won 
the Prada Cup in the waters off Auckland, New Zealand, sealing a 7-to-1 win over team Ineos 
U.K. Seven points were required to win the Challenger Selection Series and the right to 
challenge the Emirates Team New Zealand in the America’s Cup match. 

Earlier this month, after 10 hard-fought regattas, Emirates Team New Zealand succeeded in 
defending the 36th America’s Cup with a 7-to-3 victory over Luna Rossa. 

This was the sixth America’s Cup challenge for Bertelli — and he’s already looking ahead to the 
next competition. 



The Luna Rossa team was established in 1997 by Bertelli, an avid sailor, and the team won 
the Louis Vuitton Cup in 2000, with a record of 38 victories over 49 races. It also competed in 
2003 and in 2007, when it reached the Louis Vuitton Cup final. Luna Rossa was a finalist in the 
Louis Vuitton Cup also in 2013 in San Francisco. 

The entrepreneur has confirmed he invested 65 million euros in the latest effort. Luna Rossa is 
now 100 percent privately owned by Bertelli. 

The development of Luna Rossa’s AC75 model, built by Persico Marine, employed more than 90 
people, of which 37 were designers, for almost two years for a total of 78,000 working hours. To 
create the hull, they used 7,000 square meters of carbon fiber and 400 square meters of 
aluminum in a honeycomb structure. The carbon foil arms, each weighing 500 kilos, are 
designed to support a maximum weight of 27 tons. A soft wing is another innovation of the 
AC75, with two parallel mainsails. This latest model was unveiled in September 2019, and 
Bertelli’s wife Miuccia Prada for the ninth time acted as godmother to a Luna Rossa boat. 

Here, Bertelli reveals just how passionate the designer herself is about the sailing effort, his own 

determination to one day win the America’s Cup and his frustration in not being able to be closer 

to the races in New Zealand, given the travel restrictions related to the pandemic. 

 

WWD: First of all, congratulations on the results achieved and on succeeding in making 
many Italians dream with you. Now that all is said and done, how do you view Luna Rossa, 
the team and the performance? Are you disappointed or satisfied nonetheless?  



Patrizio Bertelli: Certainly not embittered, but not completely satisfied either. Our goal has 
always been, and still remains, to win the cup. The outcome of this challenge is overall positive, 
and the final score, that is still among the best achieved by a non-winning challenger in the 
history of the America’s Cup, shows the team’s true value and its ability to have stood up to a 
very strong defender. Many have judged our crew as being the best in this America’s Cup. 

WWD: What most impressed you in watching Team Emirates New Zealand and their 
boat?  

P.B.: Team New Zealand had the option to sail a very low and fast mode, but Luna Rossa had a 
very effective high mode. I believe that these were the biggest differences. 

WWD: Can you confirm your intention to participate in the next America’s Cup? Is it true 
that you will not sponsor the Challenger’s Cup? 

P.B.: I have declared it publicly and I confirm our participation, although we are waiting for 
more information from the Defender and Challenger of Record. Based on this, we will also 
evaluate our involvement in the challenger selection regattas. 

WWD: What did you personally learn from the latest America’s Cup experience?  

P.B.: This event confirmed what I had already learned from previous editions: to grow and 
develop the performance of boat and crew you have to race and compete with your opponents. In 
the semifinals, we improved a lot and fine-tuned our maneuvers and on-board communication. 

WWD: What was it like to be in Italy and not in Auckland? Did you manage to see the 
races in real time? 

P.B.: Of course I saw them all! It was very frustrating to watch without being there…. 

WWD: Your wife Miuccia Prada has christened all the different versions of Luna Rossa. 
How did she experience this edition of the cup? 

P.B.: Miuccia is our number-one supporter! She is very passionate, even though she doesn’t 
express it so openly. She also watched every single race on the live broadcast. 

WWD: What will happen now to Luna Rossa? Will the boat sailing in the next America’s 
Cup be a different version? Do you believe the team will remain the same? Will skipper 
and team director Max Sirena stay on?  

P.B.: The next America’s Cup will be raced with the same boat class, the AC75. In all 
likelihood, the class rule will be optimized and will undergo some changes, as happens in all new 
classes, therefore the next Luna Rossa will be an evolution of the boat that participated in this 
edition. 



The team will probably undergo some small changes as well, but the core will remain intact, as is 
my confidence in Max Sirena. 

WWD: Do you think Woolmark and Panerai will continue to sponsor Luna Rossa? Or 
Pirelli? 

P.B.: It is their decision. We have had a very positive feedback from all of them and I believe 
that, aside from the passion and enthusiasm that [Pirelli CEO] Marco Tronchetti Provera has 
always showed us, Pirelli can also consider this participation as very rewarding. 

WWD: Have you already drawn any conclusion on the technical clothing worn for this 
edition of the cup? Do you already know about any evolution, will we see new outfits or 
collections influenced by the technical fabrics and the team’s outfits? Do you already have 
any example?  

P.B.: We have gathered a lot of interesting data and information that we will analyze and 
evaluate. 

WWD: I know that you are motivated by your own passion for sailing in endorsing the 
America’s Cup, but do you already have any information on the feedback the Prada brand 
has received thanks to the visibility of the Prada Cup and the America’s Cup? 

P.B.: The Nielsen agency has been commissioned a worldwide research that analyzes the 
visibility of the events and brands, both of the teams and event sponsors, through all media, 
including social media and the internet. We expect the result of this report in about six weeks, 
but the first indicators are very positive. 

WWD: In terms of communication and social media, are there details you can share? 

P.B.: We worked in synergy on three channels, each of which amplified the message to a 
different audience: Prada, Luna Rossa and the America’s Cup. Here again the feedback has been 
very positive, considering that we brought together worlds that in many cases are very distant 
from each other. 
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